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Synopsis
The Advances in Appreciative Inquiry series advocates an organizational science that
focuses on advancing a scholarship of positive human organizations, positive relationships
and positive modalities of change, which promise to be of world benefit for individuals,
organizations and communities. The book series is dedicated to building such a discipline
through the advancement of Appreciative Inquiry as an approach to organizational inquiry
and human development, and through the interdisciplinary articulation of non-deficit
theories of positive change processes in human systems. Guided by the ethos of
Appreciative Inquiry, the book series supports a relentless inquiry into the true, the good,
the better and the possible. It is dedicated to advancing a “scholarship of the positive” and
“positive scholarship”.

Previous Volumes

Volume 2 ISBN: 9780762312870

Designing Information and Organizations with a Positive
Lens
Imprint: Elsevier
Publication date: 18 December 2007

Volume 1 ISBN: 9780762308927 

Constructive Discourse and Human Organization
Imprint: Elsevier
Publication date: 6 May 2004

Volume 3
Organizational Generativity 

Advances in Appreciative Inquiry
ISSN: 1475-9152
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Volume 12
Innovation through Collaboration 

Edited by: Michael M. Beyerlein, Susan T. Beyerlein
and Frances H. Kennedy
ISBN: 9780762313310 
Publication date: 8 August 2006 
Format: Hardback
Dimensions: 152 x 229 mm
Pages: 294
Price: GBP £62.95/EUR €87.95/USD $111.95

Synopsis
Innovation has become one of the primary core competencies of effective organizations. 
It leads to changes in products, services, organizational design, processes, strategies,
and the systems that support them. It occurs when someone has an idea, shares it with
others, and all find ways to turn the idea into action. The sharing is a critical step. Creative
ideas blossom in a collaborative environment. Implementation depends on collaboration.
As innovation becomes the key to competitive advantage at company, supply chain, and
regional levels, a shift from silos to collaboration becomes essential and collaborating
across boundaries becomes critical. The chapters in this volume explore collaborative
approaches to innovation and the mechanisms and tools that contribute to the quality of
collaborative effort. It discusses the importance of collaborative environments to improve
innovation; and addresses how to create a collaborative environment within an
organization.

Previous Volumes

Volume 11 ISBN: 9780762312221 

Collaborative Capital: Creating Intangible Value  

Volume 10 ISBN: 9780762311323 

Complex Collaboration: Building the Capabilities for
Working across Boundaries

Advances in Interdisciplinary Studies of
Work Teams
ISSN: 1572-0977
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Qualitative Research in the Study of
Leadership 

Edited by: Karin Klenke
ISBN: 9780080464107
Publication date: 29 February 2008 
Format: Hardback
Dimensions: 165 x 240 mm
Pages: 460
Price: GBP £34.99/EUR €50.95/USD $61.95

Synopsis
Although an increasingly growing number of books on qualitative research methods are
currently available, there is no text that examines the use of qualitative research methods
in the context of the study of leadership which has produced a voluminous body of
research. This book is intended to fill this void. It discusses the use of qualitative research
methods in leadership studies beginning with an examination of the paradigmatic
assumptions underlying qualitative research. The book chronicles the gradually increasing
legitimacy of qualitative inquiry in a discipline in which the hegemony of the quantitative
paradigm continues to prevail. A variety of qualitative methods are presented that can be
placed on a continuum ranging from purely qualitative (e.g. phenomenology, ethnography,
grounded theory) to highly quantitative (e.g. certain forms of content analysis,
historiometry and mixed methods designs). The book also includes a chapter on the use
of nontextual, image-based sources of data for qualitative leadership research. The book
is intended for students of leadership and for leadership practitioners who wish to broaden
their understanding of new developments in leadership research.
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Edited by: Francis J. Yammarino and Fred Danserau
ISBN: 9781848555020
Publication date: 30 May 2009
Format: Hardback
Dimensions: 152 x 229 mm
Pages: 466
Price: GBP £84.95/EUR €129.95/USD $164.95

Synopsis
Multi-Level Issues in Organizational Behavior and Leadership is Volume 8 of Research in
Multi-Level Issues, an annual series that provides an outlet for the discussion of multi-
level problems and solutions across a variety of fields of study. Similar to Volumes 1
through 7, this volume contains five major essays with commentaries and rebuttals that
cover a range of topics, but in the realms of organizational behavior and leadership. In
particular, the five “critical essays” offer extensive literature reviews, new model
developments, methodological advancements, and some data for the study of
organizational behavior, outstanding leadership, leadership and social relations, leadership
simulation, and enviroscapes. While each of the major essays, and its associated
commentaries and rebuttals, are unique in orientation, all the essays share a common
bond in raising and addressing multi-level issues or discussing problems and solutions
that involve multiple levels of analysis in organizational behavior and leadership.

Previous Volumes

Volume 7 ISBN: 9780762314768  

Multi-Level Issues in Creativity and Innovation 

Volume 6 ISBN: 9780762314348 

Multi-Level Issues in Organization and Time

Volume 8
Multi-Level Issues in Organizational Behavior and
Leadership

Research in Multi-level issues
ISSN: 1475-9144
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Volume 17
Research in Organizational Change and Development 

Edited by: Richard W. Woodman, William A. Passmore
and Abraham B. Shani
Authors: Richard W. Woodman
ISBN Print: 9781848555464
Publication Date: 30 May 2009
Imprint: Emerald Group Publishing Limited
Format print: Hardback
Format electronic: PDF
Dimensions: 152 x 229 mm
Pages: 409
Price: GBP £79.95/EUR €121.95/USD $154.95

Synopsis
Research in Organizational Change and Development is an annual publication devoted to
thoughtful studies and ground-breaking theoretical work dealing with the topic of change in
organizational settings. The series serves to show-case the latest approaches to
organizational research, whether they be quantitative or qualitative in nature. Some of the
papers in Volume 17 bring new perspectives to classic issues in the field such as
resistance and communication. Others explore new territories, such as activating neural
mechanisms to create more sustainable change. The series has been around long
enough to substantiate the claim that we have published some true classics in the field of
organization development and change. While it’s too early to say whether the papers in
Volume 17 contain new classics, there are certainly some interesting and worthwhile
pieces to read that have the potential to become classics at some time in the future.
Research in Organizational Change and Development will continue to serve the mission of
stimulating thinking that can make a significant difference in organizational outcomes that
matter to our future.

Previous Volumes

Volume 16 ISBN: 9780762311675 

Research in Organizational Change and Development  

Volume 15 ISBN: 9780762313266 

Research in Organizational Change and Development 

Research in Organizational Change 
and Development
ISSN: 0897-3016 
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Edited by: Renate E. Meyer, Kerstin Sahlin, Marc J.
Ventresca and Peter Walgenbach
ISBN Print: 9781848558663
ISBN Electronic: 9781848558670
Publication Date: 1 November 2009
Imprint: Emerald Group Publishing Limited
Format print: Hardback
Format electronic: PDF
Dimensions: 152 x 229 mm
Pages: 350
Price: GBP £69.95/EUR €105.95/USD $134.94

Synopsis
The volume contributes to the literature on the sociology of organizations and
management, especially to sociological institutionalism, by attempting to fill an important
gap in institutional research. Our starting point is the conviction that organizational
institutionalims is the conceptual and empirical venue to study ideology, both in its
symbolic and material dimension and this volume represents an effort to refocus and
revitalize these issues. The ten chapters of this volume engage directly and critical with
several North American and European institutional traditions. Apart from organizational
institutionalism's own classic and current research, they draw on a wide variety of
theoretical legacies to make sense of the relationship between institutions and ideology:
Weber, Foucault, Heidegger, Bourdieu, Archer, Wuthnow, critical discourse analysis, or
Kuhn’s discussion of paradigm shifts as ideological changes. Empirical areas covered
range from technology and software development, the brewing industry, custodial facilities
to the organization of birthing.

Previous volume

Volume 26 ISBN: 9781848556461 

Studying Differences between Organizations:
Comparative Approaches to Organizational Research

Volume 25 ISBN: 9780762314331 

The Sociology of Entrepreneurship: Organization Studies

Volume 27
Institutions and Ideology

Research in the Sociology of
Organizations
ISSN: 0733-558X
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ISBN: 9781848556546 
Publication date: 1 July 2009
Format: Hardback
Dimensions: 152 x 229 mm
Pages: 450 
Price: GBP £79.95/EUR €121.95/USD $154.95

Synopsis
The study of emotions in organizations is unlocking new and exciting insights into why
employees behave as they do in groups, organizations and in different cultural contexts.
In this 5th volume of Research on Emotion in Organizations, a collection of the latest work
advancing knowledge and practice in these areas is show-cased.  The readings will
appeal to all seeking a better understanding of the social and emotional competencies
that help employees thrive in the workplace, the types of emotional self-management
strategies employees use in managing emotion at work and how the work context affects
these, the impact of emotional displays in the workplace on performance appraisal and
perceived organizational commitment, the role of unconscious affect on attitudes and
behaviors at work, how interpersonal relationships between co-workers affect vitality and
job performance, cross-national and cross-cultural issues, and how to build positive work
environments.

Previous volume

Volume 4 ISBN: 9781846639401 

Emotions, Ethics and Decision Making

Volume 3 ISBN: 9780762314140

Functionality, Intentionality and Morality  

Volume 2 ISBN: 9780762313105

Individual and Organizational Perspectives on Emotion
Management and Display

Volume 5
Emotions in Groups, Organizations and Cultures

Research on Emotion in Organizations
ISSN: 1746-9791
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Edited by: Jerald Greenberg and Marissa S. Edwards
ISBN: 9781848552128 
Publication date: 7 January 2009 
Format: Hardback
Dimensions: 165 x 240 mm 
Pages: 560 
Price: GBP £69.95/EUR €105.95/USD: $134.95

Synopsis
One of the most fundamental decisions made by people in the workplace involves
whether or not to express their ideas and concerns – or even whether it is possible to do
so. Are employees encouraged to speak up or to pipe down? Do they share ideas openly
or do they remain silent in ways that are hurtful to individuals and harmful to the
functioning of their organizations? Moving beyond the extreme actions of whistle-blowers,
questions about having voice (can I speak?), exercising voice (do I speak?), the content of
voice (what do I say?), and presumed reactions to voice (how will others respond to what I
say?) are ubiquitous ones that frame the everyday behavior of people in organizations.
Voice and Silence in Organizations is a collection of 12 original essays that address these
and related issues from a wide variety of scholarly perspectives. This work comprises
chapters by highly regarded psychologists, sociologists and management scholars,
offering new conceptual insights and empirical findings that promise to become valuable
contributions to this burgeoning area. As the first book of its kind on this topic, Voice and
Silence in Organizations is poised to become a classic.

Voice and Silence in Organizations 
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Organization Studies

Emerald publish journals which provide a balance of theoretical and practical articles that
aim to make fundamental and substantial contributions to understanding organizations
and their management. This collection covers all areas of organizational behaviour and
analysis, as well as change, leadership, and learning within organizations.

Journal listing:
• International Journal of Organizational Analysis
• Journal of Organizational Change Management
• Leadership & Organization Development Journal
• Learning Organization, The.
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Head Office
Howard House, Wagon Lane, Bingley BD16 1WA, UK
Tel: +44 1274 777700, Fax: +44 1274 785201
E-mail: emerald@emeraldinsight.com

Book Distribution and Customer Service:

North America and Canada (incl. Latin America)
Turpin Distribution US
US (inc. Canada & Latin America) Customer Services
The Bleachery, 143 West Street, New Milford, Connecticut, CT 06776, USA
US Toll Free: 800 456 6323, Tel: +1 860 350 0041, Fax: +1 860 350 0039
E-mail: turpinna@turpin-distribution.com

Western Europe and Rest of World
Turpin Distribution UK
UK Customer Services, Pegasus Drive, Stratton Business Park, Biggleswade,
Bedfordshire SG18 8TQ
Tel: +44 (0) 1767 604951, Fax: +44 (0) 1767 601640
E-mail: custserv@turpin-distribution.com

Book Sales Contacts:

Americas
Emerald Inc.
One Mifflin Place, Suite 400, Harvard Square, Cambridge, MA 02138, USA
USA: Jim DeWolf 
E-mail: america@emeraldinsight.com
Toll-free: 888-309-7810, Cell: 617-417-5704
Tracy Sabag
E-mail: america@emeraldinsight.com
Office: 617-576-5882
Canada: Mariam Hasan
E-mail: canada@emeraldinsight.com
Tel: +1 416 706 3653

China, Hong Kong, Taiwan
Ian Taylor
Ian Taylor Associates 
45-47 Clerkenwell Green, London EC1R 0QX, United Kingdom 
E-mail: ian@iantaylorassociates.com 

Korea
ICK, Information & Culture Korea
473-19 Seokyo-Dong, Mapo-ku, Seoul, Korea 121-842
E-mail: se-yung.jun@ick.co.kr

India, Sri Lanka, Bangladesh
Ravinda Saxena
Sara Books Ltd
7/28 Ansari Road, Daryaganj, New Delhi – 110002, India 
E-mail: sarabooks@eth.net

Pakistan
Tahir Lohdi
14-G, Canalberg Multan Road, Lahore 53700, Pakistan
E-mail: TML@wateen.net 
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Contact Information

Middle East, North Africa and South-East Europe
Bill Kennedy
Avicenna Partnerships Ltd, PO Box 484, Oxford OX2 9WQ, United Kingdom 
E-mail: bill.kennedy@btinternet.com 

Africa (Commonwealth, Ethiopia, Eritrea, Ivory Coast and Rwanda)
Kelvin van Hasselt
Willow House, The Street, Briningham, Norfolk NR24 2PY, United Kingdom 
E-mail: Kelvin@kvhbooks.co.uk

Africa (Southern Africa)
Chris Reinders
The African Moon Press
PO Box 1096, Kelvin 2054, South Africa 
E-mail: chris@theafricanmoonpress.co.za

Australasia
Sandra Stringer
DA Information
648 Whitehorse Road, Mitcham, Victoria 3132, Australia
E-mail: sstringer@dadirect.com

Far East
Ian Pringle
ADP Singapore Pte Ltd, 52 Genting Lane, Ruby Lane Complex 1, Singapore
349560 
E-mail: ian@apdsing.com

Eastern Europe and Russia
Markek Lewinson
Bohaterewicza 03-982, Warszawa, Poland
E-mail: mlewinso@it.com.pl 

For UK and all other regions please contact:
Nicola Haden
Howard House, Wagon Lane, Bingley, West Yorkshire BD16 1WA
Tel: +44 1274 785240, Mobile: 07817 785240, Fax: +44 1274 785201
E-mail: nhaden@emeraldinsight.com

Permissions, Reprints and Translation Rights Enquiries:
Emily Hall
Howard House, Wagon Lane, Bingley, West Yorkshire BD16 1WA
Tel: +44 1274 785212, Fax: +44 1274 785201
E-mail: permissions@emeraldinsight.com

To write for Emerald:
Sarah Kennedy
Howard House, Wagon Lane, Bingley, West Yorkshire BD16 1WA
Tel: +44 1274 785180, Fax: +44 1274 785201
E-mail: skennedy@emeraldinsight.com

All other book enquiries please contact:
E-mail: books@emeraldinsight.com



What are Emerald Subject Collections?
Emerald's Subject Collections provide continuous
unlimited user access to a unique group of high quality
peer reviewed journal articles through the Emerald Insight
platform.

21 subject areas to choose from:
Accounting and Finance; Built Environment; Business,
Ethics and Law; Economics; Education; Enterprise and
Innovation; Health Care Management; Human Resource
Management; Industry and Public Sector Management;
Information and Knowledge Management; International
Business; Learning and Development; Library and
Information Studies; Management Science/Management
Studies; Managing Quality; Marketing; Operations and
Logistics Management; Organization Studies;
Performance Management and Measurement; Strategy;
Tourism and Hospitality.

Why choose Emerald Subject Collections?
Tailored – with each collection based around a specific
management discipline, you can ensure that the
information you receive is directly relevant to your interest
area
Comprehensive – spanning 21 different subject areas
within Business and Management, Emerald Subject
Collections provide subscribers with both flexibility and
choice
High quality – all of Emerald’s scholarly journals are
double blind peer reviewed, so users can be assured that
they are accessing verified quality research
No embargoes – immediate access to the latest articles
as they are published.
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Research you can use

For more information, please e-mail:
collections@emeraldinsight.com

www.emeraldinsight.com/collections



Business, Management and Economics
The Business, Management and Economics eBook
Series Collection contains over 430 volumes from over 60
book series titles. Featuring relevant, international and
trusted content in the fields of economics, international
business and strategy, this collection reinforces Emerald’s
position as the world’s leading publisher of management
research.

Social Sciences
The Social Sciences eBook Series Collection
complements and extends the current Emerald portfolio,
adding over 200 volumes from over 35 book series titles. 

Providing contemporary research from a range of high
quality authors, this collection contributes much to debate
in fields such as sociology, education and psychology.

For more information on Emerald’s eBook Series, please
contact ebookseries@emeraldinsight.com 
www.emeraldinsight.com/ebookseries
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Research you can use

A library at your fingertips

Emerald’s eBook Series Collections offer a diverse and international range of titles
of interest to both researchers and practitioners.



Quotes

“Topical – Well thought, researched and well composed.”
“Are very interesting and support my job.”
“Great. Deals with contemporary issues in management research.”
“Evidence-based and insightful, disseminating useful knowledge in the areas of
accounting, management, languages, and social sciences.”
“An excellent reference for study, research and usage.”
“The best source of all knowledge in management studies.”
“Classic, informative and bench-marking.”
“Absolutely fantastic and world-class.”
“Good quality reading.”
“Interesting and useful for students, teachers and business organizations.”
“A wealth of knowledge.”
“In sync with the changing demands of the information age, objectively edited and
empowering.”
“Always professional and relevant.”
“The best place to keep up to date in your field.”
“Practical, applicable, valuable in advancing knowledge in all areas of social science.” 
“Very informative.”
“Thought-provoking.”
“Good books that have helped me through two Master’s programmes and will help me in
my third.”
“Fully packed with important information that is helpful to both researchers and people
who want to enrich their knowledge.”
“Having looked through the catalogue I am impressed with the quality and range of
subject-matter covered by Emerald books. Thank you for giving me that opportunity. I look
forward to reading more Emerald publications.”
“The books are written and edited by thought leaders and provide in-depth insight of the
area in which they are written.”
“Invaluable resources and have helped my studies enormously!”
“Timely and valuable sources of scholarly research and information for researchers.”
“Professionally edited and deal with carefully-selected subject areas not regularly offered
by other technical and internationally published books.”
“Full of in-depth understanding and thoughtful research presenting new perspectives”
“Emerald books are ... the first few steps in a journey of 1,000 miles to become a scholar
in one’s chosen field.” 
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Our range of subjects

Accounting and Finance

Business Ethics and Law

Economics

Education

Enterprise and Innovation

Environment

Health Care Management

Human Resource Management

Information and Knowledge Management

International Business

Language and Linguistics

Library and Information Studies

Management Science/Management Studies

Marketing

Organization Studies

Politics and Policy

Psychology

Sociology

Strategy

Tourism and Hospitality

Transport


